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Handum Educational Mobile Game
Canada and Philippines, 2021-2022

o UX/UI Design | lllustration | Animation

Primary role of UI/UX Designer for an educational mobile game for grades 4 and 8, with contributions to
the visual design of the characters and animations.

Tools Used: Figma
Clip Studio Paint
Affinity Designer and Publisher

Adobe Photoshop and lllustrator

Notes: Title of the game is still undergoing changes with the management team at the time of this portfolio’s update.
Images currently approved for portfolio use are from the earlier design phases. Final renders will only be used once game
is further along in the development stage.
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Title Screen

Made use of the visual development OPTIONS L
elements that the team agreed on to
create a unified look for game screens
and assets.

"Jelly” Visual Style

Project team agreed and decided on this concept to have a simplified
visual representation of a “molecular” aesthetic for the Ul elements



Handum NPC Character Concept And Animation Rough

Ideating potential designs for a generic NPC for the game that will be used as the basis for all the character models. lllustrated full model before breaking it down into parts
which were then use for the test animation cycles.
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Front and Back Animation Test Frames

Made use of the parts as shown on the left to create
animation tests for the NPC
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Character Parts Breakdown

Separated character body parts and accessories to aid in streamlining animation for different character models



Overlay Screens

Mockups of overlay screens connected to different events in the game such as discovering items, new tasks, completed objectives,
as well as the general information screens, save/load data, and more.

You found an item:
CLEANING KIT

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit.
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You found an item:
FIRST AID KIT

You found an item:
HAND WIPES

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit.

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit.
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Item Discovered Overlays

With the goal of immediately showing the player what they discovered, the illustration of the item overlays the main focus
of the overlay, with text that guides the player to read the name and description of what they discovered.
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CHOOSE GAME FILE
00. Game File 00:00
Chapter/Level Lvl XX
00.BlankFile --:--
---- Lvl --
00.BlankFile --:--
---- Lvl --

OKAY °

NEW TASK

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit. Sed

sollicitudin est eget quis
viverra. Ultricies mattis
nunc nunc nunc dui
interdum auctor.

®

CHOOSE GAME FILE
00. Game File 00:00
Chapter/Level Lvl XX
00.Blank File @ --:--
-— Lvl --
00.Blank File @ --:--
L Lyl - Save/Load Data Overlays
To aid the process of selecting the desired file on mobile
- screens, the container for the Save/Load Game Data
OKAY ° overlays take up majority of the screen. This allows the

ABOUT

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit. Sed

sollicitudin est eget quis
viverra. Ultricies mattis
nunc nunc nunc dui
interdum auctor.

BACK °

CLOSE *

ll

hit boxes of the data files themselves to be big enough
and spaced out far enough to prevent accidental
pressing of the other files.

Text-focused Overlays

Due to the space available in mobile, text-heavy overlays are given a
smaller container to prevent text blocks that might overwhelm the
player. Longer texts are broken down into multiple pages with buttons
to help pace the presentation of the text through the interactive
element.



Gameplay Mockups and Assets

Mockups of the Game Screens with the different elements that were approved during the ideation process

[Event/Battle Titlel!

Py Lorem ipsum dolor sit amet,
. consectetur adipiscing elit. Sed
[ACTIUN] sollicitudin est eget quis viverra.
Ultricies mattis nunc nunc nunc dui

interdum auctor.
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In-Game Exploration Screen and Acessibility controls

The exploration screen was decided to have movement and action buttons to prevent accidentally
interacting with elements spread around on the map. For accessibility considerations, the controller is
designed to be switchable for right and left-handed mode.

Battle Screen

Initial battle screen design was based off
of turn-based RPG mechanics that
focused more on the idea of a
straightforward back and forth battle
system.

As the project developed, the battle
system evolved to tie-in with a “quiz”
type mechanic merged with the turn-
based system. Thus spaces and overlays
for questions and longer actions were
implemented in the updated version of
the battle screen.

Health Bar Variations

Similar to the battle system, the health
bars were updated from the initial RPG and
turn-based inspired designs. From a health
bar with variable damage, the updated
design implemented a more visual “point
system with hearts representing the points.



HOME ABOUT- EVENTS BOOKYOURSTAY- CONTACTUS

Book a Room or Event
(=T =)

(e G )|

BookNow!

Room Preview Text

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed quis aenean donec
viverra lectus suspendisse metus diam.
Diam rhoncus, vestibulum tortor morbi
Nulla accumsan nulla congue sapien, at
Amet lobortis auctor sed consectetur
tortor. Nunc, faucibus vulputate cras
egestas erat eget.

Facilities Preview Text

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed quis aenean donec
viverra lectus suspendisse metus diam
Diam thoncus, vestibulum tortor marbi
Nulla accumsan nulla congue sapien, at.
Amet lobortis auctor sed consectetur
tortor. Nunc, faucibus vulputate cras
egestas erat eget.

Learn More

Events Preview Text
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed quis aenean donec viverra
lectus suspendisse metus diam. Diam rhoncus, vestibulum tortor morbi. Nulla accumsan
nulla congue sapien, at. Amet lobortis auctor sed consectetur tortor. Nunc, faucibus
vulputate cras egestas erat eget. Ut eu volutpat diam etiam.

All Upcoming Events

Contact Us

&
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CONTACT US
LocIN

San Antonio Resorts Website and Mobile Application

Canada and Philippines, 2021
UX/UI Design | Web and Mobile Design

Business website for beach resort with booking application on both web and mobile platform

Tools Used: Adobe Photoshop and lllustrator
Affinity Designer
Figma

Note: Not all design elements were carried over to the final website and mobile application. Designs as
shown here are what were approved to be turned over to the development team.

Static Pages (Information)

To avoid heavy text blocks on the landing site, summaries of the important points are placed in the landing page to encourages

more interaction with the site and gain more active interest as viewers click into specific information pages.
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Facilities for your Events
Rooms at San Antonio Resort

Pool and Pavilion

Lakehouse

Family Sute (8)

Room Service from Cafe Felisa

§| sandbar

Book a Room or Event

[ Room/Event . ] [ Arrival/Start Date =] [ Departure/End Date =]

Book Now!

Booking Module (Homepage)

Placed at the top of the landing page to create easily
accessible booking module immediately upon arrival on

- ) the site.

T

Book an Event
=)

Check Availability

[ Arrival/Start Date [ Departure/End Date )

Booking Module (Static Pages)

Placed at the bottom of all information-based static
pages with the aim of converting viewers’ interest for
more information into confirmed bookings/reservations.



Book a Room

Click here to book an event

Book an Event

Click here to book a room

- — —
[ Arrival Date -] ( Departure Date -] ( Start Date =) ( End Date =)
First Name )
First Name
Last Name
Last Name
Email Phone
Email Phone
Number of Adults Number of children
Building Preference Facing Preference Room Size Event Type
Number of Guests Preferred Facility

Amenities and Features included
(Changes depending on selected preferences).

Additional Notes Here (optional)

Add More Rooms

Proceed to Booking

Booking Forms (Room and Event)

Proceed to Booking

Booking modules link to the pages with the forms designed to the specification to the booking process of rooms and events at the resort as

discussed with the client, and using their current paper forms as a starting point.

Contact Us

Baybay Beach, Roxas City & +63 36 6216638 L Monday - Sunday
Philippines 5800 +63 36 6211966 * 8:00 Am - 6.00 Pm

San Antonio Resort -
Email Phone : ’., e @ BaiaNc

Select a Department v

(O Human Check View Resort Map Download Resort Map

View Resort Map Download Resort Map

Contact Us Module

The dedicated contact page safely presumes that the
viewer has perused through the availble information and
may be wanting to contact staff for a more direct
response, thus office hours and map links are provided
for their reference.

Map Display and Links

The default display is the map showing the location of
the resort, To make sure that different platforms are
taken into account, the option to show the current resort
map as an overlay on the site, or to download it.



HOME ABOUT- EVENTS BOOKYOURSTAY- CONTACT US

San Antonio Resort

User Profile

Guest Details ~ Additional Information ~ Emergency Contact ~ Current Reservation

Guest Details

First Name

Email

Additional Information
Primary Phone* Nationality*
Street Address*

City* State/Province*

Update Guest Information

Emergency Contact
First Name

Contact Relationship* Email*
Update Emergency Contact

Current Reservation

Last Name

Password

Main Guest's Age*

* *

zipcode/postal code Country

Last Name

Primary Phone*

((Arrival/start Date

] ( Departure/End Date )

Room Type

Reason for Stay

Transaction ID

Payment Method

HOME

ABOUT-

EVENTS

BOOK YOUR STAY -
CONTACT US
LOGOUT

Number of Guests

Payment/Authorization Status

Daily Room Rate

Payment/Authorization Date

-

k
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San Antonio Resort User Profile Page

Organizing details the resort requires from the client before their check-in/event date to streamline
the process. A booking confirmation is sent via email confirming their booking and user account
details. Page is accessible once the client logs in to their account. All information can be edited and
updated from this page as well.

Guest Details

Main Guest information. Entered during registration and is automatically filled in.

Additional Guest Details + Emergancy Contact

To avoid creating a long booking and registration process, additional guest details are requested
in the main user profile page.

This creates a better user experience as it streamlines the booking and registration process and
allows the customer to fill in the longer details on their own time.

Current Reservation

Customers can view all their current reservations/bookings within their User Profile page, as well
as the payment status. While customer can’t edit this information on this page, it gives them the
details they need in case there are any changes needed or if they need to call the resort and make
changes or cancel altogether.



San Antonio Resort Mobile Application

UI/UX Design of the supporting mobile application of the site’s core functions

Purpose of the mobile application is to encourage repeat bookings/reservations from existing customers.

Mobile Application Logo (Custom Graphic Design)

Designed a simplified version of the client’s existing logo into a recognizeable image to be used as the app icon.

Find Your Way Find Your Way

L —s
San Antonio Resort

& )

San Antonio Resort

Welcome to San Antonio Resorts!

More Information

Log in for easier booking: E Rooms s
Email ] oaps
[ {=] Facilities
[ Password ] Q.
[« Events 3
Signin i
\ CO n‘tact US View in [Default Map Application]
Fargat Password?
Mo account? Make one by booking with us now!
o Baybay Beach, Roxas City o Baybay Beach, Roxas City ° Baybay Beach, Roxas City
Philippines 5800 Philippines 5800 Philippines 5800

) Q‘, Manday - Sunday @ Monday - Sunday @ Monday - Sunday
More Information ¢ 8:00 Am - 6.00 Pm ¥ 8:00 Am - 6.00 Pm * 8:00 Am - 6.00 Pm

Logged-out features

While the appplication is requires users to be logged in to use the main features and functions, logged-out users can still access basic information
pages as well as the area and resort maps.



Logged-in features

Book a Room

Click here to book an event

You currently don’t

hEIVE an\fthing bOOkEd. [Amval Date =] [OepartureDate =J
First Name
Last Name

Book a Room or Event prore

[ Room/Event * ] Number of Aduits Mumber of childran
Buiding Preference Facing Prefarence Rasm Size

Amenities and Features included
{Changes depending on selected preferences).

H# H#
Proceed to Booking

ArrivaliStart Manth Departure/End Month

Check Availability

ft © ©0 O

Book an Event

Click here to book a room

[ Arrival Date - ] { Departure Date
First Name
Last Name
Email Phone
Event Type
Number of Guests Facllity Preference

Additional Nates here (optional)

Proceed to Booking

Current Reservation

[Amval Date ] { Departure Date

Room Type

Reason for Stay Number of Guests Daily Room Rate

Transaction 1D
Payment Method
PaymentfAuthorization Status PaymentfAuthorization Date

See anything wrong with the details?
Contact Us, and we will assist you.

Translation of main functions of the site made available to users who have logged in using the mobile app.

User Profile

Guest Details

First Name
Last Name

Email Password

Additional Information

Primary Phone*

Nationality™* Main Guest's Age*
Street Address*

City™ State/Province™®
Zipfposal code™ Country®

Update Guest Information

Emergency Contact




Admin Dashboard

Ul/UX Design of the Web Application

Main function is to allow the staff to manage bookings and reservations on a dedicated web app, and allow administrators to update content on the website.

Overview page is mobile responsive, but due to the nature of the application, functions are only available on desktop.

Admin Dashboard > Overview

New Room Bookings New Event Bookings

Unassigned Events

Pending Card
Authorizations

Newest Room Bookings

3 [0 I © N

Booking # Customer # People # Rooms Room Type(s) Reservation Date  Arrival Departure Card Authorization
#iEHE Last Name, First Name ## ## Building; Suite Type mm/dd/yyy hh:mm mm/dd/fyyyy mm/ddfyyyy
H#iHH Last Name, First Name #H #H Building; Suite Type mm/dd/yyy hh:mm mmjddfyyyy mm/ddfyyyy
H#iHH Last Name, First Name #H #H Building; Suite Type mm/dd/yyy hh:mm mmjddfyyyy mm/ddfyyyy
H#iHH Last Name, First Name #H #H Building; Suite Type mm/dd/yyy hh:mm mmjddfyyyy mm/ddfyyyy
See all...
Newest Events
Event Title Event Information t;:rsstgrr‘ner/(:antact People Location Start Date End Date Card Authorization
Lorem Ipsum I;:‘E? ipsum dolor sit Last Name, First Name ## Building mm/ddfyyy hhemm  mm/dd/yyy hh:mm View | Edit | Cancel
Lorem Ipsum ::,:;m ipsum dolar sit Last Name, First Name ## Building mm/ddfyyy hhemm  mm/dd/yyy hh:mm View | Edit | Cancel
Lorem Ipsum ::E{n ipsum dolor sit Last Mame, First Name #H Building mmfddfyyy hbemm  mm/dd/yyy hh:mm View | Edit | Cancel
Lorem Ipsum ::i{" ipsum dolar sit Last Name, First Name #H Building mm/ddfyyy hhimm  mm/dd/yyy hhzmm View | Edit | Cancel

@

Admin Overview

Provides authorized a detailed summary of the newest bookings made on the website.

Seeall...

© ‘Admin Dashboard > Bookings > Room: E}
Ic) Rooms Events
® Room Bookings ©
a Boaking 8 cust People Hoams  Room Typete Departure  Card Authoizatio
W W BuldigSuteType  mmiddyyybh ity iew ) Carc
oae #  BuildingSute View |t oncel
ey e M W BuldngSuteTye viewl

LastName, FistName ~ #1 #0 Buikding Suite Type  mmiddiyyy bhumm iy mmiddivy

View | Edit Gance

<< Previous 1of #4 Next >>

@

Detailed Bookings

Detailed information on reservations and bookings are
available to all authorized staff. These are accessible via
the overview page or the navigation bar on the left.



Admin Dashboard: Adding and Editing Information

[+

Add Room Type

Admin Dashboard > Manage Data > Rooms

[ Choose Room Type to Edit

]

Room Type and Details

Building

Amenities and Features

Amenities

Main Image

Suite Type

»} 0 D ®© @

Room Description Here...

- Amenity 1
- Amenity 2
- Amenity 3

Features

- Feature 1
- Feature 2
- Feature 3

| Choose File |

Room Image 1

Roem Image 2

Room Image 3

| Choose File

| Choose File

| Choose File |

Save Image

Save Image

Save Image

@

Data Management Module

Communicated with the developer to design a module that will allow authorized staff to add and edit new rooms,

facilites, and events that will reflect on the website’s front end.

Delete Room

[ Acmin Db > Litngs > Room Tpes
® Room Types ©
Filter By:
&
G ) Gt o) (e ) (e ) (e 9) (e 9)
Building SuteTyps Do Room Rate
Mansecond Doublfigle PHP xoccodight View| Edt| Dok
Masecnd Doublelingle PHPweccdight Vi | it Deete
Masecond Doublelingle PHPcdight Vi | it Deete
Mansecond  Doubloigle M adight Vi | EdDeete
Doutieinge 49 woocight
Doutiefsing Tp— |t

Current Catalogue

The current information on the rooms and facilities are
listed and available to all authorized staff. These are
accessible via the overview page or the navigation bar
on the left.



KEEP YOUR STICKERS SAFE
b |

OUR PRODUCTS

Have a lot of stickers
but don'ticEw where
1o put them?

-

WHY CHOOSE STICKERVAULT?

OUR STICKER STORY

StickerVault Website
Canada and Philippines, 2020-2021

UX/UI Design | Web Design | Wordpress Site Customization
Marketing and E-commerce website for sticker album (product line launched in 2019)

Tools Used: Adobe Photoshop and Illustrator
Affinity Designer
Figma
Wordpress Builder

STICKERVAULT (@) HOME OURPRODUCTS OURSTORY SHOP

Landing Page Navigation

“Our Products” and “Our Story” are setup as homepage exclusive anchor links allowing the viewer to jump
to specific sections of the page.

Shop links

One per section; Each is given slightly different texts to look more organic and avoid repetitiveness; ideally
creating a better funnel to lead the viewer to the online shop.

"Our Story” Slider

Creating an interactive way of presenting long text that client wanted included, ending with a link to the shop.



x

STICKERVAULT (&) HOME [3) Your cart
StickerVault Shop (2021)

STICKERS e o (Present Iteration)
- 1XP550 = P550 .
WooCommerce Integration

[ Speatishescs O Setup of client’s online shop. Switched
o - .
ol from Gumroad Integration to keep
- : FRFSISEN customer on the StickerVault page.
STICKERVAULT (@) ICKERVAULT (€ . )
- i vAsLT VANLTLS STICKERVAULT .
T sticxE VAN (@ Kraft - XL u]
Black Kraft White
P350 - P550 350 - P550 350 - P550 Shop na‘"gatlon bar
Anchor links from the landing page aren’t
included for a sleeker experience
Save on shipping by ordering multiple albums!
Please note that all orders are final. Cut off time for orders is every Friday until 4pm. We ship out every Saturday
All online orders are shipped using NinjaVan
Floating Cart Icon + Slide out Preview:
© STICKERVAULT 2021 Easily accessible cart icon with counter

badge; clicking the icon activates a slide-
out overlay preview with the current total.

DO YOU HAVE ANY QUESTIONS? SEND US A MESSAGE AT INFO@STICKE R
Available on all pages.

FOLLOW US ON SOCIAL MEDIA

f © ¥v ©O Subtotal: 1,160




StickerVault Shop (2021)

Additional Shop Pages: Stickers, Product Variant Pages (Sticker Album and Sticker product)

STICKERVAULT ALBUMS

Stickers

e STICKERVAULT ALBUMS
STk

AN L)
e @f {? i
— el - Main Shop Category Buttons
Sckalsbdstk SV Sckvalsbdsbo  Silvelabskal  Sclut abdMage Links to the two main shop pages. Used instead of filters to allow for best page optimization, and to make

THIS STICKERVAULT

StickerVault Labels: Cats
abels: Plants ~ Sticker : StickerVault Labels: White 905 Emo Mecha Boys £50 - P60
e »0-p0 P0- 0 [ Black
Finish Choose an option £350 - #550
o |
E’ /»\ Y f‘ f 1 Size Choose an option
BLODD 5 GORE b o
L3¢ \ 1
. @ STICKERVAULT (@)
Cat Cakes &Pup Cakes PALNIUN QUALITY STIEKER ALDEN STICKERVAULT (@)

Mystery Pack (5 Stckers Bloody Parts (et o 4) BNHA Big3 & Fatgum (Set of
Each) =) 5)
P99 109

\
. © 0 ) o & = n
e/he teuiea s F. o I
Clear Super Pack (et of 16) b -
Coffee Lovers | Brown (4pcs) oo $299 Coffee Lovers | Colored 4
p120 (4pcs)

129

Product Pages:
Customized WooCommerce's available settings to optimize selection process of products and product variations.

Sticker Section of Main Shop Page:

Sticker Products were separated from the Sticker albums
in order to separate main product from additional items.

Note: Previous shop iteration included in next page



STICKERVAULT &) HOME
o StickerVault Shop (2020)

—;— (Prototype Iteration)
Gumroad Integration on Website

Previous iteration of client’s online shop using their
Gumroad details.

STICKERVAULT [€) Gumroad integration was used as a placeholder
i system before client decided to switch to

STICKERVAULT (&
i WooCommerce to be able to provide local pricing.

Black StickerVault Album Kraft StickerVault Album

o 510054

Gumroad overlay

Buy 2 or more to save on shipping! Keep the visitor’s experience within the website until

redirected to gumroad checkout page..

[0 WORN HAVE B QUESTIONS SEND U5 & MESSAGE AT

FOLLOW US 0N SOCIAL MEDIA

f v O



) magis zi M\ magis s
MAGIS: Social Media Posts 7 7
Philippines (remote), 2020 MINDFUI.NESS ‘

Graphic Design | Social Media Design THIS or THAT
and Strategy

What's something you

Conceptualizing and designing social media < HAVE to do today?
posts advocating Mental Health COEFEE Ly TEA
Tools Used: Adobe Photoshop and lllustrator
o . CARDIO or YOGA
Affinity Designer
Flgma JOURNAL or SCRAPBOOK How will that make you feel?
SING or DANCE ORON®
READ or WRITE ’
Instagram Stories Templates DRAW i COLLAGE What's something you
Creating templates for Instagram stories that encourage WANT to do today?
audience interaction and engagement. COOKING or GARDENING

WALKING or  SITTING STILL

LEARNING or TEACHING

How will that make you feel?

©LLO

@magiscreative . )
©@magiscreative

\



MAGIS: Social Media Posts (continued)

L]
U nderstand I ng Burnout is a term you might be familiar with in Burnout can be defined as the stae of

. . . overwhelming exhaustaion from negative factors
connection to stress and anxiety, as a state in

. ) not just from work, but also from relationships,
which people may have been both physically L
. or even your general living situation.
and mentally exhausted. As a result, it becomes .
Examples of these factors tend to involve a

difficult to complete even the simplest tasks

. . . perception that one is failing at their tasks or
in various aspects of everyday life.

insufficient at fulfilling their role.

@magiscreative Reference: psychologytoday.com @magiscreative Reference: psychologytoday.com @magiscreative

ul ul

These percieved failures can create a sense of Combating burnout isn’t just to achieve the goal . . .
) . ) ) ) o Getting a good support network of family, friends,
shame wherin people might want to hide their of getting your motivation back. It's also to } . )
. . . and trained professionals will thus help you learn
struggles, creating a cycle that just makes the improve your mental state and the factors that ) :
how to recognize when you are focusing too
situation worse. If left unadressed, burnout can contribute to it. This thus requires a better .
o i much on negatives. You can reach out and
also lead to questioning one’s sense of self, understanding of the cause of burnout, and ) )
4 hasithy/echo chamberof looking be abl communicate with your support network to
and create an unhealthy echo chamber o ooking for proper support to be able to manage
) ) v . s p 4 . < address these thoughts and find solutions or
self-deprecation that is even more detrimental the mental strains before they get to a point alternatives
ives.
to one’s mental state. where it overwhelms you.
Reference: psychologytoday.com @magiscreative Reference: psychologytoday.com @magiscreative Reference: psychologytoday.com @magiscreative

Instagram Slideshow Post

Creating images with simple but succint visual cues that accompany longer text forinformative posts.



MORE CAPII TIMES ARTICLES

9 1

Education Enneriginaem Events

w WRITE AN ARTICLE

Look Through the Capiz Timses Archives

. ADYERTISE 'ﬂ'IT" THE CAPIL TIMES

Mueat The Capiz Tienes Columnists

H2&
23 4

2

R
Capiz Times

The Capiz Times Website and Mobile Application
Canada and Philippines, 2020

UX/UI Design | Web and Mobile Design
Marketing and News Archive Subscription Website and Mobile Application

Tools Used: Figma
Affinity Designer

Note: Not all design elements were carried over to the final website and mobile application. Designs
as shown here are what were approved to be turned over to the development team.
Floating Toolbar

Creatlng an intuitive way of keeping the
site’s function accessible to the users

Look Through the Capiz Times Archives
MORE CAPIZ TIMES ARTICLES

g'mi E'mﬂ E"..‘::i S'mi J ¢ Q oy
U‘ udﬂ —‘Cdﬂ tdﬂ Ldﬂ N ~57 4
~—oFpeasimi ..,.T.:.,. ..,_.‘*.',.,. D o BB S it Education Entertainment Events

B T o~ o~ 1 -

Article Categories and Archive Links: Clear categorization of available articles for ease of the audience’s perusal.

Color-coded Homepage Sections: Subtle way to visually differentiate sections that invite activity and encourage browsing.
White Sections: Recent news, Write an Article, Advertise
Gray Sections: Other articles, Archives, Columnists



The, AR,
Capiz Times

Site Functions

ANTICLES = COUUMHISTE PORHTE OF INTEREST - ABQUT RS COWTACT U5 T LGN -

Designed an interface that minimizes the visual noise when using the intended function.
Subscribe to The Capiz Times

Thani you foe sigeing ap!

Batfiern et Ciemcinige. phease o 1o Aoave Bekiw 10 Compkele the
dinadn ol yosa ansaun

Write an Article

Simplifying the process of submittin? an article by
creating a form that only shows the functions that the end
user can access.

Write an Article

Chanpts B Subitorigean Plas

Categorizing, editing, and publishing of the articles can
e only be done by the site administrators and editors, thus
gy | == s167 ; @coewvsce those functions are not available in the standard view.

i - . In' 2 .

mo - ¥

Ehapirn poa vl gl Farprearst ieativd

Advertise with the Capiz Times Advertise with the Capiz Times

"5 e | e——— = fe——
Capiz Times .

Advertstrments subeviied onhne will rernam on pour Chosen platfom for One month You maey fesubet Bhe
at in the folowing months if you'd e o renew Bhe advertising perod

| g - .

Please note that the ediors and publshers will have full dscretion of the placement of your ad

Subscribe Page Advertise

Design intended to request for all needed information Due to the different options available, interface was designed to make the process more manageable for the end-user

in a single page to simplify the process of finalizin? the to browse through the variety of options that Print, Online, and Combination advertising provide.
user’s account, and for ease of reviewing the details

entered.



The Capiz Times Accompanying Mobile App

Ul/UX Design of the supporting mobile app of the site’s core functions

Mobile Application: Translating the designs of the most important functions of the site as discussed with the client into a mobile interface while still minimizing visual noise.

9:4 all 7 -

The, . ==
Capiz Times

THE VOICE OF THE CAPICENO

LOG 1N

COMTIMUE WITHOUT LDGGEING #4

or

Log in using cne of the following:

f Facesook

e .
Capiz Times

THE VOICE OF THE CAPICERD

Choose your subscription module:
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Payment method:

Paypal:
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VISA k X 3 e

« I have read and agree to the Privacy Pollcy and the
Terms and Conditions of The Caplz Times
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+ Add Featured Image

| have read and agree to the Privacy Policy and the
Terms and Conditions of The Capiz Times
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Advertise with The Capiz Times

ADVERTISE ON PRINT

Advertise your business
on The Capiz Times Publication

ADVERTISE ONLINE

] Advertise your business on The Capiz
Times Website and App

ADVERTISE EVERYWHERE

== Advertise your business on The Capiz
Times Publication, Website, and App

Advertistments submitted online will remain on your
chosen platfrom for one month. You may resubmit the ad
in the following months if you'd like to renew the

advertizing space.

Please note that the editors and publishers will have full

discretion of the placement of your ad.

Note: Not all design elements were carried over to the final website and mobile application. Designs as shown here are what were approved and turned over to the development team.



The Capiz Times Mobile App:
Mockup + Marketing

Mockup image used for preview and marketing
once mobile app was launched on the
application stores

Mobile and Web Marketing

DOWNLOAD NOW

B ailablalon the Various iterations of the original mockup image created

Google Play Store . for use in various marketing platforms (e.g. Google play
> store preview images, banner ad).

THE CAPIZ TIMES

The first and most trusted newspaper in
Panay Island is now available on mobile.

The latest news right at your fingertips!

Now available on the Google Play Store

THE CAPIZ TIMES

The first and most trusted

newspaper in Panay Island The latest news right
is now available on mobile at your fingertips.
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Producer’s Message
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Artistic Producer s Message

So, How's Everybody Doing? Kumusta Na?

Project Team
« ¢ 085K O3
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Garlos Bulosan Thealre ’9 [

KUMUSTAHANS
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Kumustahan Website
Toronto, Canada, 2020

UX/UI Design | Web Design

Landing page of creative initiative inviting actors to share their experiences as Filipinos/Filipino-Canadians/

Filipinx at the time of the pandemic

Tools Used: Figma
Affinity Designer
Website Buuilder

Artistic Producer s Message

So, How's Everybody Doing? Kumusta Na?

How are you?

How does one even begin to answer that question the:

courage and

Leon Aureus

Message Toggle

To avoid a long block of text on the landing page, the
Artistic Producer’'s Message was hidden behind a toggle
to maintain a more balanced look for the landing page

THE VIDEOS

(Click the thumbnails to view the individual videos)

A - Z .
BETTER SHORES IGNACIO ULAM AT USAPAN i
by Adriano Sobrelodo I by Bryan Sandberg by Daniella Dela Pena by Davey Galderon

~ - e’
SUMETAM i XS

\ B

& ;\
A e P THE HEALING MASK OFF
by LulSito Queano by Marie Barlizo by Marissa & Christina Drjalo

@ ol -/ |

ST ST ST

Thumbnail Icon Links

Each thumbnail provides a quick overview of the video essay title and the
artist who produced it. The thumbnails all link to the video essay’s
dedicated page.
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THE HEALING

by Marie Barlizo

=
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Marie Barlizo

Ariist Statement

ed urged by
AshKnight

Artist Bio

Garlos Bulosan Theafre 9 BALLOS BULOSAN THEATRE rsens
&

KUMUSTAHAN=

Kumustahan: Artist and Video Essay Page

Each Artist participating in the Kumustahan project has a dedicated page in the website containing the video, Artist
Statement, Bio, and the video credits.

Header + Video

Video thumbnail doubles as the page
header for optimized experience and flow
throughout the different video essays

4 Kumustahan 07 The Healing,, a —
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THE HEALING

by Marie Barlizo

Links to other Artist Pages

Placed at the bottom of the page to
encourage viewing of other artists’
submissions after viewing and reading the
content of the current artists’ page

More from other parficipafing arfists

IGNACIO ULAM AT USAPAN e AR R
by iy 1

BETTER SHORES
winedbei piesmihe i

CIN)

Joomsn

Footer Link

Due to non-traditional nature of the header, client can go back to the main page using the icon on the
footer. Icon is thus colored slightly different from the rest of the footer to help indicate that it's a clickable
link, similar to the social media icons.
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Blockchain will transform your business

Get Stanted

About Digital Blocks
[ oo e |
Services
= @ oo
o -
Loyalty and Cryplo Io0 and Hedge Fund
Integrated CustemApps Strategy
(e |

2.
-DigitalBl=cks

e ==

=8
=
|Bleeg b hemin and

Intra-Cerperate
Data Automation

Need more informction? Reach out to us todcry!

Digital Blocks Website
Australia (Remote), 2018

UX/Ul Design | Web Design | Wordpress Site Customization
Design update of company B2B and marketing website
Tools Used: Adobe Photoshop

Adobe lllustrator
Wordpress Builder

Blockchain will transform your business

Get Started

Animated anchor link: Guides viewer to next section. Takes smaller screens into
consideration and gives users an interactive element that encourages continued
engagment with the site.



HOME  ARGUT  GEERBCTR  CEMTACTUS ;T.*Digi*ulﬂl‘lki

Luyultftl'ldcrypto mtwcuﬁtﬂm Contact Us

L T PLEASE HELP US UNDERSTAND HOW WE CAN ASSIET YoU *

" ¢ Loyaity and Crypto inte | CustomApps
Case Study: The Bear Café App nd Hedge F gy

e

More Examples
OROGAMIZATION MAME *

Broad (Mow Zealond)

PHONE (WITH AREA CODE) *

€ B

Handa ¢ Chicken MESSAGE

B

BNFT (Bonofit with us, USA)

€ B

Contact form: Sections added to the specifications of the client to help the viewer submit
clearer inquiries to the company’s many services

Download page: organizing company case studies and apps



BPM Vision Website
Australia (Remote), 2019

/7118 “merﬂ'm = UX/UI Design | Web Design | Wordpress Site Customization

Design update of company B2B and marketing website

—— Tools Used: Adobe Photoshop
o Adobe lllustrator
Wordpress Builder

@ Due to the ammount of information being presented on the site, a main part of the process was working with the client
= on how to effectively group the sections of the site to better present it to the viewer.

@ %& @ M. BPM VISION ABOUT SOLUTIONS SERVICES CONTACTUS
il

Project Portfolio
Managemaent (FPM)

IT Business
Managemamnt (ITBM)

IT Financial
Management (ITFM)

IT Service Management
ITSM)

it UOB
s e o o
EATiAY @ m Project Managemant

i Office (PMO) Consulting
' LiniSupser ‘EFJ E

e Navigation Links: Dropdown menu to better group subsections together for easier reference

DF&%EE f‘ APRTIC sarvicenow

Our Services

N1 %
m

CHANCE MANACEM ow

Section Links: Site content is also outlined on the
landing page, with each section having it's own link to
it's dedicated page.




BPM BPM VISIDM SOLUTIONS SERVICES

an We Help
t Portfobo Management (PPM)
p5s Management (ITBM)
| Management (ITFM)
Management (ITSM)

Melbourne HQ

Suite 3, Ground Floor, 750 Blackburn Rd

¢t Management O (PMO) Consulting
Strategic Roadmaps & Enterprise Architecture
Learning &

Chang

pment
1t & NWOW

= admin@bpmvision.com.au

W
Sydney b
Manila L'
Singapore L
Contact form: Sections added to the specifications of the client
Hong Kong v to help the viewer submit clearer inquiries to the company’s many

services.

o

Transform the way you do business today

Melbourrne Sydney Manila Singapore Hong Kong
Sulte 3, Ground Fir. 750 Level 14, 309 Kent St., Level 17, 6750 Ayala Ave., 18 Cross Street #14- Suite 1404 Tung Wai
Blackburn Rd Clayton, Sydney, NSW 2000, Makatl, Metro Manila, 0102, China Square Commercial Buliding,

VIC 3168, Australia Australia Philippines Cantral, Singapore 1081 Gloucester Road,
‘Wan Chai, Hong Kong

CopyTight & 2019 | B Visien Pty Lud.
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riHUB

Your Strategic Partner

BACKGROUND

L aum st

CVERVIEW

Experience Commvitment

Cur People Services
OUR PARTHERS

CONTACT Us

FiHuUB

iHUB: Corporate Business Services, Inc. Website
Philippines, 2019

UX/UI Design | Web Design | Wordpress Site Customization
Design update of company B2B and marketing website

Tools Used: Adobe Photoshop
Adobe lllustrator
Wordpress Builder

Updated website landing page to modernize their visual digital presence. Overall design purpose is to provide a
concise overview of the information and services to help direct visitors to the relavant information needed.

Any questions or clarifications? Feel free to contact us! Other ways to ¢

Submit

Simple contact page: Needed slight tweaking in the backend due to slight conflict with client’s webhosting email.



iHUB Updated Logo and
Business Card Designs

Graphic Design

Tools Used: Adobe Photoshop

Adobe lllustrator

Adobe InDesign Corporate Business Services, Inc.

Updated logo for use on all collaterals

FAHUB

Vilma M. Constantino
Director - Treasurer

203 Cityland III cor. V.A. Phone: (632) 856-2206
Rufino & Esteban Sts. (632) 856-2208
Legaspi Village, Email: vilma@ihub.com.ph
Makati City 1229

Business Card Design and Mockup



BRGFS HOME  OUE PEOFLE  PRODUCTS AND SERWICES  UPCOMINS ACTIVITIES RGFS Website
Philiippines, 2019

UX/UI Design | Web Design

RG FINANCIAL SERVICES LIMITED Design update of company B2B and
(FRICIERIMESR - marketing website

Your-Business, OurSolutions
Tools Used: Adobe Photoshop

Adobe lllustrator
HTML/CSS Visual Coder

Organized client-approved website html/
css files for turnover to the IT department for
secure upload to their server.

RGFS

VOUR PARTNER OF CHONCE

OUR COMPANY

TS Pinsercial Seevior Limied (Phiisobue) e [REFS) wan sxtabinbad i 50501 18 provide fund
BT STERON SETVICeS 10 A E TNt Droducts and ermplavee benelil plans. B has Ten evalved and
EEpancRd 1L ARVICEE 10 piivite clhant, corporioe and eancial instutons, GFS i foacuted on
mEing cuslomzed and comanehensive Bevicoes N acomdance with the high level ol service
rpacded by cur ghutal and demestic Brencial natitlutional chent base theough the xpertise of i ey
peopis and exlensive use of customibed solutions

OUR CORPORATE STRENGTHS

« Sold Track Record as & Service Pravider
+ Campetent Kay Peopls with Tectaicsl Solin and Exparine
v Cusioamzed Dusiness Soltiors

+ Establaled Diaste Contingancy Plan




i gl FEdRLE FROBSEFE amb BEEVRES wiwd (L]

OUR PRODUCTS AND SERVICES

Content Pages

Updated the site to have a more unified look aligned
to their brand colors.

RGFS offers a wide range of business

selutions aimed at providing responsive,

Mmaely snd cost-affactive service Designed and coded client-approved website html/
css files for turnover to the IT department for secure
upload to their server.



TOP Graphic Studio (Design Exercise)

ABOUT THE LOLO

Thes 1000 is & three-dimensional visual
representation of the word “TOR" and Is rendered
. . 1 SuCh 3 way that it gives the ilusion that

Graphic Des|gn 113 verwed from aove. RO, P the U6
of corporate colors, gives the viewer a visual
cue of prof g and of P of size
and height, thus emphasizing the importance
of the heiraschy of clements and the guaity
of the Ceative Sutputs.

Mockup exercise designing a conceptual studio logo and identitiy manual ViSION

TOP Graghic SIudho envisions 1o Become one
of the most known and trusted graphic design

¢o«w\;s;oﬁemwmmm“w
Tools Used: Adobe Photoshop ey C)'
Adobe lllustrator MISSION 3
. o Tocreste creative visual outputs that satisfy
Adobe InDesign e Gt deson needs prcsanted i IDENTITY

different areas of the world
o Totreat every visual peoblom with the uimost
Impoetance and Sediation from concept to
SEEL MANUAL
To produce visual cutputs that are not ealy
pleasing 1o the eye, But 3iso present the
Intended Message In 3 Cear and CONCise
manner with the use of grapghic design
o Tointeract with our chents with respect
and istegrity
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Logo (light and dark variations) Identity Manual for logo and it's uses
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MA Art Therapy, 2018
“"O" Catalogue Design

4/‘2‘ EXAI AI Z‘I O/ Singapore, 2015

Graphic Design

Co-designer of Art Therapy 2015
graduating class’ exhibit catalogue

Tools Used: Adobe Photoshop
Adobe lllustrator
Adobe InDesign

Praxis Space, LASALLE College of the Arts
22 May - 3 June 2015




“O" Catalogue Sample Pages

LASALLEC
h ASALLEC
Thistraining Programme achieved approvalstatusin  2009with ANZATA, the i d New Zealand Association, an
i iation.Uj duati apply forthe i i ist) allowing them to
The Programme maintainssignit inis i i i tion with iousil and community of-
icis 2.

LASALLECollegeoftheArts,
MeNallyCampus:1McNallyStreet,Singapore187940

wwwlasalle.edu.sg

NG JUEANN
ann.ng1203@gmail.com

During Jue Ann’s undergraduate training she

children to exp:
through art. This experience enlightened her
to the importance of art making, and inspired
her to pursue postgraduate study in M.A. Art
Therapy.Duri ining in thi h

had interned in a hospitaland in a community

service center.Asa resultofthe course she has

developed a passion for working with the
" e

understanding and communication skills with
olderadultshave been greatly enhanced asa

resultofherclinicalpractice.
1 (Tree) Thisseries of black and white photographs are
Photography a visualresponse ofmy journey ofworking with
2015 older adults in Singapore. All of the images

depict different stages and circumstances
that are experienced by them. These trees
illustratethe subjective worldwhich wasshared
intimately withme by my clients. It has helped
me to understand theirlongingsand desires-a
sense of being remembered by people whom
they love and care about, or as a reflection
of remembering themselves in their process of
ageing.
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FRANZISKA MAGDALENA LAPPIN-SMITH

f.lappin-smith@hotmail.com

Franziska is a_qualified kindergarten teacher
and psycho-motor therapist from Switzerland
and she has worked in education with the
international community in Singapore for
many years. Combinging her interest in the
arts and her desire to work at a deeper
ith individuals, she was inspired to
pursue an MA in Art Therapy. Franziska's
interestslie in working with individuals, specially
with children, with physical and mental
disabilities. In her clinical training she has had
the opportunity to work with children and
adolescnets at risk, as well as people with
musculardystrophyandtheirfamilies.

level

Franziska's experience of working with clients
who are physically challenged inspired her to
create in situ artworks, using natural materials
available in the immediate environment.
Walking in solitude through parks and trails,
her work draws on the dynamic interaction
between nature and the artist creating an
awareness of our connection with nature. In
places not accessible to most of her clients,
she engages in a non-verbal communication
with nature that mirrors the therapeutic
communication she has with her clients. The
artwork seeks to engage the viewer to reflect

thatofallmembersofourcommunity.



Thank you ror viewing)!

franchie.lagmay@gmail.com | www.franchielagmay.com



